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How much control do you 
have over your online content?
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[Y]ou grant LinkedIn a nonexclusive, irrevocable, worldwide, 
perpetual, unlimited, assignable, sublicenseable, fully paid up and 
royalty-free right to us to copy, prepare derivative works of, 
improve, distribute, publish, remove, retain, add, process, 
analyze, use and commercialize, in any way now known or in the 
future discovered, any information you provide, directly or 
indirectly to LinkedIn, including, but not limited to, any user 
generated content, ideas, concepts, techniques and/or data to 
the services, you submit to LinkedIn, without any further consent, 
notice and/or compensation to you or to any third parties.
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“once something is
posted or uploaded
onto Facebook it
becomes Facebook’s 
property”
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What are the rights that 
websites have in user-
contributed content?



Sites Analyzed

ccMixter 
Club Create 
Overclocked Remix 
Remix64 
Sound Cloud
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Daily Motion 
Ebaum’s World 
Vidders.net 
Warcraft Movies 
YouTube

Archive of Our Own 
asianfanfics.com 
fanfiction.net 
HarryPotterFanFiction.net 
Twisting the Hellmouth 

Craigslist 
Flickr 
IMDB 
Pinterest 
Wikipedia

Facebook 
Google+ 
LinkedIn 
MySpace 
Twitter

Social Media UGC

Music Video Writing
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Licenses & Rights
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Revocable 
Irrevocable 
Assignable 
Limited 
Nonexclusive 
Paid 
Perpetual 
Royalty-free 
Sublicenseable 
Transferable 
Unrestricted 
Worldwide 

Transmit 
Translate 
Enforce 
Reproduce 
Perform 
Modify 
Adapt 
Transform 
Index 
Improve 
Edit 
Distribute 
Display 
Compile 
Backup 
Analyze 
Advertising 
Commentary 
Commercial use 
Use of name/likeness 



Copyright licenses are not one-size-fits-all.
1. TOS might be incomprehensible and unpredictable, 
but does it matter? i.e., would people care if they 
knew what the terms were? 

2. What are people’s intuitions about what copyright 
terms are, and how well do these match reality? 

3. Do they have opinions about licensing terms? Are 
some more desirable or fair than others?
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Survey Methods
Pilot Test 
Survey implemented via Mechanical Turk 
• 50c for < 5 minutes 
• Attention Check 
410 participants 
• 18 or older (18-22, m=31) 
• U.S. citizens 
• 57% male, 75% white, 39% college degree
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Do we read TOS?
Participants report having read TOS for a site 11% of 
the time. 
Contributors (14%) are slightly more likely to have 
read the TOS than lurkers (10%).

Click to Agree



Intuitions About Licensing Terms

“You grant us a non-exclusive, transferable, 
sub-licensable, royalty-free, worldwide license 
to use any IP content that you post on or in 
connection with Facebook.” 

“You give Google (and those we work with) a 
worldwide license to use, host, store, 
reproduce, modify, create derivative works 
(such as those resulting from translations, 
adaptations or other changes we make so that 
your content works better with our Services), 
communicate, publish, publicly perform, 
publicly display and distribute such content.”
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Term Sites % Accurate N
Display 20 93.4% 954

Non-Exclusive 20 88.3% 875

Royalty-Free 17 87.4% 796

Worldwide 20 84.5% 1026

Backup 20 78.2% 124

Advertising 2 73.0% 37

Perpetual 7 65.6% 299

Commercialize 3 57.0% 86

Irrevocable 7 46.6% 755

Modify/Transform 19 42.2% 1056

Transferrable 12 38.2% 814

Accuracy by Licensing Term
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Expectation X Reality

Do your intuitions about what site policies are 
match what they actually are?
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Expectation X Opinion

Do your intuitions about what site policies are match 
what you think they should be?
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Differences in Website Types
Writing communities, less expectation for: 
• Modify (24% vs 44%) 
• Commercial (46% vs 65%) 
Social networking sites: 
• Expectation that sites have MORE control over 

content 
• Opinion scores suggest desire for sites to have 

LESS control over content
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Takeaways

Even if people read TOS (which they mostly don’t), 
they wouldn’t understand them anyway. 
Also, you can’t assume you know what is in them. 
There are many terms that participants rarely 
identified correctly as being present. 

People don’t know what rights they provide in 
their content.



@cfiesler

Takeaways

This is information that matters.
Opinions about licensing terms vary widely by term. 
Terms that are the most surprising are also the most 
undesirable.
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Creating More Usable Policies
Consider good user-centered design 
practices in crafting policies (both 
content and language/design), including 
understanding existing norms.
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Technological Solutions

(Kelley et al., 2010)

TOSDR.org
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Plain Language Explanations

Pinterest

LinkedIn



By asking me a question, you grant me a non-
exclusive, royalty-free, worldwide, perpetual, 
irrevocable license to use, reproduce, display, 
distribute, or otherwise use (or not use) that 
question. Click to Agree

Thank you!
Cliff Lampe, Amy Bruckman 
Josephine Antwi, Jessica Feuston, Titus Woo 
National Science Foundation, IIS-1216347
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